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User accesses entertainment 
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User accesses performer menu 
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Incentive to attend performance 
«n person transmitted to user, the 
value of which is dependent on the 
distance between user and 
entertainment establishment 
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User accesses entertainment 
enterprise site 



User selects geographic ' * 
area ot Interest 
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User accesses performer menu 
, for venues within selected 
area of interest 
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User accesses entertainment 
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User accesses schedule 
of selected performer 
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User arranges for in-person and/or 
on-line performances performed at 
one or more venues at which performer 
is scheduled to perform 
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User computer transmits Jocational 
communication, and other information 
to central server 
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Central server provides user computer 
information to provider computer 



provider computer compares location of user 
computer and establishment associated with 
provider computer 

Is user computer within predetermined range 
of establishment 




Issue non-location-based 
advertisement, wait for user 
to enter 
range or pass information to 
affiliate 



Provide advertisement or other communication 
to user computer or user based on user distance 
to establishment or notify performer to provide 
advertisement or other communication to user 
based on user distance to establishment 



determine success or failure of communication to 
resulting sale of performance or interest in user 
I patronizing establishment 
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provider computer 
makes new 
comparison of user T s 
distance to 
establishment and 
issues new 
promotional 
communication 
corresponding to new 
location 



<Yes/ 

provide payment information, coupon or other ' 
indicia of incentive, transact payment, 
provide receipt, etc. 



